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SECTION 1.

A bit about us




Introduction

THIS DOCUMENT IS A GUIDE TO THE
COMMUNICATION & USAGE OF THE
EXETER DENTAL CENTRE BRAND.

It explains why our brand is important and
the best practice usage of the brand in
our communications and documentation.

This guide should be followed when

commissioning, designing or delivering
any kind of document or commmunication.
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What we strive to be like
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Why is our brand important?

WHENEVER WE USE OUR LOGO, OR WRITE
ANYTHING ABOUT THE EXETER DENTAL
CENTRE, TOGETHER WITH THE WORK WE DO,
WE ARE CREATING AN IMAGE OF OURSELVES
THAT OUR AUDIENCE WILL INTERPRET.

THIS IMAGE IS OUR BRAND.

The verbal and visual elements that we Every member of our team has a role
use create important first impressions for  to play in creating and maintaining our
those who do not know us. And for those  image and contributing to our brand.
who do know us, they reinforce our brand  These brand guidelines exist to help you
image. To make our brand truly powerful,  represent our brand consistently and to
we therefore need to ensure that the way  ensure that our brand values are at the
it is applied is always consistent. forefront of every communication.
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What makes us different?

ALL UNDER
ONE ROOF SYNERGY OF CARE

Here we you need us AVAIL ABLE

TRAINING QUICK RESPONSE

TECHNOLOGY  HIGHLY QUALIFIED
LAYING FOUNDATIO:S D E NTI STS

P

ATTENTION

LONGLASTING

PERSONALITY RestoraTiON EEE-I\FI-MCS)NEY

SPECIALIST SERVICES PREVENTION
ranspareNT JSING TOP CONSULTANTS (Q 4

HON':S' Open ¢ days a week






SECTION 2:

The Brand

EDC_Brand Book_AW.indd 8 6/1/14 14:07:16




LOGO & VARIATIONS

I.I: Primary logo

XETER
ENTAL
CENTRE

Open ¢ days a week

EDC_Brand Book_AW.indd 9 @

Our logo is a strong reflection
of our brand values and
vision. The protection and
consistent application of the
logo is key to maintaining
trust and confidence with

all audiences and achieving
brand recognition within

the market.

File formats

Our logo is available is

a variety of file formats

(Al / JPEG / PNG ) and sizes
(print and screen resolution).
It is also available in RGB,
CMYK and SPOT colour.
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LOGO & VARIATIONS

1.2: Primary & Secondary logos

THE

=XETER
DENTAL
CENTRE

Open 7 days a week

PRIMARY LOGO
WITH STRAPLINE

THE

=XETER
DENTAL

CENTRE

Open ¢ days a weelk

SECONDARY LOGO
WITH STRAPLINE
(WHITE OUT)
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THE

=XETER
DENTAL
CENTRE

PRIMARY LOGO

THE

=XETER
DENTAL
CENTRE

SECONDARY LOGO
(WHITE OUT)

PRIMARY LOGO

The two colour primary logo
is the main Exeter Dental
Centre logo and should

be used on white and light
coloured backgrounds.
Where possible, use this
version of the logo to maintain
brand recognition.

SECONDARY LOGO

The secondary logo is a
white out version that can
be used on the EDC blue
(100% cyan) or on dark
backgrounds where the logo
is clearly legible.

Within this primary logo there
are two versions: with and
without the strapline. The logo
without the strapline should
only be used in situations
where ‘Open 7 days a

week’ appears prominently
elsewhere on the design.

As with the primary logo,
there are two versions: with
and without the strapline. The
same applies here: the logo
without the strapline should
only be used in situations
where ‘Open 7 days a

week’ appears prominently
elsewhere on the design.
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LOGO & VARIATIONS

1.3: Mono logo

THE

=XETER
DENTAL
CENTRE

Open 7 days a week

MONO LOGO
WITH STRAPLINE
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THE

=XETER
DENTAL
CENTRE

MONO LOGO

GREY MONO LOGO
The grey mono logo is

This grey mono logo should
only be used on white or
made from the EDC grey
(70% black) and should
only be used where there

light backgrounds.

is a restriction of only black
and white available. (Where
there is a choice of the one
colour, the secondary logo

(white out) should be used
with the EDC blue.)

EXCEPTION TO THE RULE
There is an exception to

the rule — on the external
building signage signage.
The logo layouts used here
should not be used for any
other applications other
than this.
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LOGO & VARIATIONS

1.4: Eeclusion zone & Minimum aize

THE

=XETER
=DENTAL=
CENTRE

Open ¢ days a week

THE :

B éﬁ ¥ER "I\"(I)I:r::t,e“:le:il;liy and clarity
L at all times our logo has a

CENTRE minimum size of 30mm in

@pen (daysa week; width. (Web: 85 pixels wide

at 72 dpi)
47 30mm 4>

EXCLUSION ZONE

Our logo has an exclusion
zone that surrounds it that
helps maintain its readability
and clarity. We've used the
height of the ‘e’ in Exeter
Dental Centre as a measure
for this zone. No graphic
elements, text or image
should encroach into this
space. This exclusion zone
applies to all logo variations.
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LOGO & VARIATIONS

1.5: logo positioning

THE

=XETER
DENTAL
CENTRE

Open 7 days a week

THE

=XETER
DENTAL
CENTRE

Open 7 days a weeks

“XETER [=von —
CENTRE SMILE MAKEOVERS

Open7 days aweek 01392 272350 exeterdentalcentre.co.uk

ZXETER 17 Castle Street - Exeter - Devon - EX4 3PT

DENTAE 01392 272 350
CENTRE .,
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LOGO POSITIONING

The logo can be placed top
right (mid size) or centered
(large size). For sign-off,
where the logo does not
appear on the same page,
the logo can be used bottom
left (small size) alongside EDC
contact details.
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LOGO & VARIATIONS

1.6: Incorrect usage

DO NOT use on coloured
backgrounds where the
whole logo is not readable.

DO NOT use on mid-dark
images where the whole logo
is not readable.

DO NOT change the layout
if the logo. Use the version(s)
supplied in the logo pack.

X
= =XETER

DENTAL CENTRE

Open 7 days a week

DO NOT stretch, distort or
skew the logo.

DO NOT change the colours
of the logo.

DO NOT place the logo in a
box or shape.

DO NOT place graphic
elements, text or image in
the exclusion zone.

n THE
|

=XETER
£ DENTAL
CENTRE

/ﬂ‘ Open 7 days a week
, ﬂ,

DO NOT try to recreate the

logo (ie using alternative fonts)

X X

=XETER
DENTAL
CENTRE

Open ¢ days a week

THE

=XETER
DENTAL
CENTRE

Open 7 days a week

THE
EXETER

DENTAL
CENTRE

Open 7 days a week
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COLOURS

2: Colours

EDC GREY

5_5 EDC BLUE The Exeter Dental Centre
_____ :_: CMYK 100/0/0/0 .

; : RGB 0/159 /223 colours should be used in

: i PANTONE Process Cyan all promotional materials.

# OOAEEF This helps to maintain brand
consistency and awareness
EDC GREY to the customer.

CMYK 0/0/0/70

Open ¢ days a weels—— -
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i RGB 109 /111 /113
E PANTONE Process Black (70%)
; # 6D6F71

EDC BLUE

CMYK 100/0/0/0

RGB 0/159 /223
PANTONE Process Cyan (100%)
# OOAEEF

EDC BLUE

CMYK 65/0/0/0

RGB 31/196 /244
PANTONE Process Cyan (65%)
# 1FC4F4

EDC BLUE

CMYK 40/0/0/0

RGB 142 /216 /248
PANTONE Process Cyan (40%)
# 8ED8F8
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TYPOGRAPHY

J3.I: Primary typeface

HELVETICA
NEUE

Helvetica Neue Light
Helvetica Neue Lightltalic
Helvetica Neue Bold
Helvetica Neue Boldltalic

ABCDEFGHIUKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890!@L$%&()_-+="\"".,

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890!@L$%&*()_-+=?\"";;.,
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The primary typeface is Helvetica Neue and it plays a key role

in defining personality and delivering the brand message.

Its consistent usage helps brings brand consistency and

audience recognition. The two weights used are light and

bold, together with their respective italics versions. There is

also a secondary typeface, Lobster 1.3.

Main headlines should be
set in Lobster 1.3, or Helvetica
Neue Light in capitals.

Subheadings should be set
in Helvetica Neue Bold (or
Lobster 1.3 where Helvetica
Neue Light has been used as
the Main Headline).

THE

Introductory paragraphs
should be set in Helvetica
Neue Light or Bold (in upper
and lower case). As a general
guide, set in 13pt with 17pt
line spacing.

Body copy should be set
in Helvetica Neue Light. As
a general guide, the body
copy in this document is
set at a font size of 9pt with
14pt line spacing.

Helvetica Neue Light

=XETER
DENTAL
CENTRE

Open 7 days a week

Helvetica Neue Bold

Lobster 1.3

6/1/14 14:.07:22 ‘



TYPOGRAPHY

3.2: Secondary typeface

Tobster 1.3

ABCDEFGHTJRIMN

® 0PQRSTUVWXYL
abcdefghijklmnopgrstuvweyz
1234567890
let$%&* ()--+=2\"";.,

‘ EDC_Brand Book_AW.indd 17 @

The secondary typeface is Lobster 1.3 and is used for
the logo strapline. It is also used for main headlines and
subheadings where Helvetica Neue Light has been used
as the Main Headline. It should always be set in upper and
lowercase, not in capitals.

Main headlines should be Subheadings should be set
set in Lobster 1.3, or Helvetica  in Helvetica Neue Bold (or
Neue Light in capitals. Lobster 1.3 where Helvetica

Neue Light has been used as
the main headline).

6/1/14 14:.07:22 ‘
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EXAMPLES OF APPLICATION

4.1: Stationery

LETTERHEAD FRONT BUSINESS CARD

THE

4 T
s CENTRE

Open 7 days a weeks

The Exeter Dental Centre
17 Castle Street, Exeter
Devon 4 371 Dr Mike Hesketh

01392 272350 BChD (Leeds) MJDF RCS (eng)
ik Principle Dentist

17 Castle Street
@ Exeter - Devon - EX4 3PT
01392 272 350

enquiri dentalcentre.co.uk
exeterdentalcentre.co.uk

COMPLIMENTS SLIP

=XETER
DENTAL
CENTRE

Open 7 days a weeks
The Exeter Dental Centre

17 Castle Street, Exeter
Devon EX4 3PT

01392 272350

.couk
find us at n ’ exeterdentalcentre.co.uk

find us at ﬁ ’

LETTERHEAD BACK

‘ EDC_Brand Book_AW.indd 18 @ 61114 14:07:24 ‘



®

EXAMPLES OF APPLICATION

4.2: Echibition

WEDDING FAYRE FLYER AND BANNERS

///// rES

A beautiful smile  SXETER
on your special day CENTRE

7 days a week

Your wedding will be one
of the most

days of your life, so don’t
forget to consider your smile.

‘See back for

FREE
Perfect smile
e

:

£

SMILE PACKAGES

Open 7 days a weeh

=XETER
DENTAL
CENTRE
Open 7 days a week
A beautiful
amile on your
special day
DSCRETE BRACES A

SMILE MAKEOVERS

01392 272350
exeterdentalcentre.co.uk

[ . ~4 DEA
Y \
W
¢ S
’*"" n \ 3
-l

FREE Perfect smile guide

CENTRE SPREAD

‘ EDC_Brand Book_AW.indd 19

Ask for our

FREE

{amile

4De [ (L
X
DENTA
CENTR

=XETER
DENTAL
CENTRE

Open 7 days a wecks

Smile down
the aisle

TEETH WHITENING
DISCRETE BRACES
SMILE MAKEOVERS

01392 272350
exeterdentalcentre.co.uk

~N

| poquuiful smite onyo" ¥
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®

EXAMPLES OF APPLICATION

4.3: Printed

EVENT INVITATION

What are the benefits of
rgfeningqourpatmtw

43% OF CASES CURRENTLY
IN FRONT OF THE GDC ARE
RELATED TO UNDIAGNOSED
OR UNTREATED PERIO

=

DISEASE SO WE AR

EXTREMELY HAPPY TO BE

(OFFERING THIS SER)
COLLEAGUES IN AND
THE EXETER AREA.

‘ EDC_Brand Book_AW.indd 20

TO
AROUND

Hi e
Exeter's only.

ADVERT

WE ARE PROUD TO S!
UPPORT THE
5TH MEDICS RUGBY CHALLENGE

registered

periodontal specialist, &

Visit exe(erdentalcentre.co.uk
for more information.

Please lurn ovet---

po
7O BID FOR OUR
TOOTH WHITENING
AUCTION LOT”

T — WE OFFER SPECIALIST GUM CARE

Open 7 days a week

— 01392 272350
exeterdentalcentre.co.uk

k exet
erdentalcentre, ,
-co.uk

Take home tooth whits
ening, hygienist visit & dental h
ealth checkup. find y
. us at

6/1/14 14:07:28 ‘
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EXAMPLES OF APPLICATION
[
[
Y [ J

ENTRANCE TO PRACTICE

] | [ [ [ . '/ Z .
TT | i \ﬁ ‘EE i
e (7
el -
,,,,, y'/'[ﬂﬂf ﬂ“l

L

e

THE

=XETER o
DENTAL
CENTRE
r

Y
CENTRE
>
" L HES e
3 d
.
.
.
/ 3
4 Ve == 1
. .
. g
i K
- 5 .

A-BOARD TEMPORARY BANNER

(] M

THE

=XETER
DENTAL
CENTRE

TEETH STRAIGHTENING

TEETH WHITENING
EXPERT DENTAL IMPLANTS
Y cek e
en 7 days a w 2e
& "N 01392 272350

01392 272350
exeterdentalcentre.co.uk

exeterdentalcentre.co.uk
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EXAMPLES OF APPLICATION

S, o,

:

<N

SO\ UK
~ =

s
S

.....

int to keep

ot
~ 222772 and the whole wor

>miles with you
o your ////// o

on't be false to you
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EXAMPLES OF APPLICATION

Hin/,

Fancy a quick freshen
up?

Please take a fresh
disposable brush &
mini toothpaste

Complimentary

6/1/14 14:07:50




| ®

EXAMPLES OF APPLICATION

4.6: Email boilerplates

@
(0]
(0]

New Message 1

d
\)
S
]
[

To: ” ]

Cc:

Subject: ‘

[= | Signature: | None %)

Mike Hesketh
Owner & Principle Dentist

Text is set in 9pt (12pt line
spacing). Name, Job Title,
Address and Email are all set
in Helvetica Neue Light; the
website address in Helvetica
Neue Bold.

®

THE

=XETER
DENTAL
CENTRE

Open 7 days a week
All text is EDC grey apart from
telephone, email and website
in EDC blue. The Exeter Dental
Centre logo is a jpeg image
(supplied in the logo pack).

The Exeter Dental Centre

17 Castle Street, Exeter
Devon EX4 3PT

01392 272350
exeterdentalcentre.co.uk
mike@exeterdentalcentre.co.uk

This email and any attachments are only intended for the individual or entity to which it is
addressed and are confidential. If you are not the intended recipient, please notify the sender
immediately by return e-mail and then delete the email and any attachments without disclosing
the contents to any other person or entity or making copies. Email transmissions cannot be
guaranteed to be secure or virus or error free. You should therefore carry out your own virus and
other checks as considered appropriate.

Text is set in 6pt
(9pt line spacing) in
Helvetica Neue Light.

The Exeter Dental Centre Limited is a company registered in
England and Wales with company number 07972855 and is
regulated by the General Dental Council

‘ EDC_Brand Book_AW.indd 24 @ 6/114 14:07:53 ‘



®

EXAMPLES OF APPLICATION

... email messages & text alerts

EMAIL MESSAGES

iPad =

lnbox (7) A WV

‘ EDC_Brand Book_AW.indd 25

From: appointments@exeterdentalcentre.co.uk

To: Recipient’s name

Welcome To Our Practice
4 November 2013 15:40

‘Welcome Lo our practice

Dear Mr Mike Hesketh,

We would like to take this opportunity to welcome you to The Exeter Dental Centre.
Your appointment has been booked for X Month at 2.15pm with Mr Dentist

For information regarding parking, access to the Centre and our facilities, please
click here.

We look forward to seeing you soon
Thank you

=XETER
DENTAL
CENTRE

Open 7 days a week:
Mon/Tues/Weds/Fri 8am-5pm
Thurs 8am-7pm

Sat 9am-5pm

Sun 10am-4pm

Teep in touch

:‘“ Review us on Google+
ES

n Like us on Facebook
y Follow us on Twitter
Youlllll} Watch us on YouTube

TEXT ALERTS

These are standard text
messages that will be
displayed as per the
recipient’s phone settings.

#0000 vodafone UK = 15:02

( The Exeter Dental Centre Contact

Mike, an appointment on
has just become available.
If this is convenient, please
contact The Exeter Dental
Centre on 01392 272 350.

We are just confirming
your appointment on at
with . We look forward to
seeing you then.

We are now offering Online
Bookings, book through
your smart phone from a
reminder or call the
practice 01392 272 350 to

Hidden link to:
http://www.exeterdentalcentre.co.uk/
get-in-touch/find-us/

6/1114

14.07:57 ‘



8: Photography

The Exeter Dental Centre is
breaking away from the mould
of ‘traditional’ dental practices
and embracing the modern
world. The photographic style
should help show patients
that they are different. The
striking brand and modern
interior and exterior of the
business lends itself to
beautiful images.

‘ EDC_Brand Book_AW.indd 26

Images should predominantly
be black and white. Colour
images can be used on
Social media sites and press
releases where necessary.
The contrast of these mono
images should be pushed

to ensure bright whites and
dark blacks.

The content of the images
should be informal and
relaxed, not formal or
‘staged’, to help convey the
character of the people at
The Exeter Dental Centre
and the service offered.

PHOTOGRAPHY

6/1/14 14:08:00 ‘



PHOTOGRAPHY

6/1/14 14:08:05
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b: Tone of voice

Tone of voice only works when it’s expressed
consistently. We need to spend time to
understand it, so we can use it effectively
and are able to brief others on how to use
it. Every time a staff member communicates
with a patient or a member of the public,
they are acting as an ambassador for

The Exeter Dental Centre.

We are ‘worldly’

We are informed about dentistry expertise and have lots

of experience in how it works. We understand people and
respect them. Our insight and open-minded approach form
the foundation of everything we say.

We are ‘inspiring’

We believe our knowledge is most valuable when it is shared.

We are positive, enthusiastic and always encouraging. We
know we can change lives, so we act with integrity.

We are ‘inclusive’

We're always aware of our patients and what they need to
know from us. We sound like a person, not an organisation.
This means we can explain the complex in a simple, but not
simplistic way.

We are ‘fun’

We seek to entertain, enthuse and excite by being honest,
transparent and personal. We are engaging and seek to
make dentistry fun and not clinical. We are always friendly,
direct and clear.

‘ EDC_Brand Book_AW.indd 28

TONE OF VOICE

TFormal content

Signage, print, website, films

This content type is to be the most formal, but still resonate
with our patients. We are to sound knowledgeable, interesting
but, most of all, approachable as a team of dentists and staff.
We want to portray the EDC ethos in all our output — design
and written work — and remain confident, fun and experts in
our field.

YVariable content

Flexible signage, Blog posts, News articles

This content can be more informal and light-hearted, but
remains professional and authoritative. For most part we can
write this in the “first person’ and be engaging and inclusive in
the tone. We will always avoid the negative and focus on what
EDC can offer. We will not mention other dental practices in a
negative tone or compare ourselves to other dentists.

Social media

Social media output

The tone can be more personal, chatty and informal. It
should always be written in the first person and here we can
boast about the ‘awesome’ EDC. We can use more casual
language, but not become rude or use inappropriate words.

6/1/14 14:08:05 ‘



(: Conlacl delails
& further information

For further help and guidance, or if you would like a copy
of our logo pack (which includes logos in a variety of formats),
please contact enquiries@exeterdentalcentre.co.uk

THE
f— XET E R The Exeter Dental Centre
|
17 Castle Street, Exeter
DENTAL =~
CENTRE =
enquiries@exeterdentalcentre.co.uk

@pen r4 dauo a weeks  exeterdentalcentre.co.uk
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THE

— XET E R The Exeter Dental Centre
[

— 17 Castle Street, Exeter
DENTAL
CENTRE =

enquiries@exeterdentalcentre.co.uk

@pen ré dauA a weeks exeterdentalcentre.co.uk
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